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Using Secondary Data in Marketing Research discusses thoroughly the use of secondary data in marketing
research. It explains the underlying reasons why secondary data are less expensive than primary data, the
technology associated with secondary data, how to evaluate the quality of secondary data, and how to locate
secondary data. It also provides an encyclopedic listing of specific sources of secondary data, including a
listing of sources of global/worldwide information to assist marketing decision making. An important
resource for marketing professionals, academics, and graduate students of marketing.

The book begins with an overview that includes an international case in marketing. The following six
chapters comprise the first part of the book, which delineates the advantages and disadvantages of secondary
data, and reveals precisely how to evaluate their quality. These chapters identify differences between internal
and external secondary data, including specific types of each. The second part begins with an overview that
also includes an actual case in marketing. The following five chapters contain comprehensive listings of
specific secondary data information sources, categorized according to the following: sources of information
specific to marketing; global/worldwide information sources; sources of information regarding American
Census Data; information sources about industries, corporations, and finances; and general business
information sources.

Please note:  This book, written when Internet and E-mail were in their dawn, references these two topics
accordingly. Since then computer tools and technologies have changed dramatically. However, information
about using secondary data in marketing research discussed throughout this book has not changed and
continues to be fully accurate and pertinent today, as well as in the past and no-doubt in the future.
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From reader reviews:

Juan Reynolds:

The publication with title Using Secondary Data in Marketing Research: United States and Worldwide has
lot of information that you can understand it. You can get a lot of benefit after read this book. This specific
book exist new expertise the information that exist in this e-book represented the condition of the world now.
That is important to yo7u to learn how the improvement of the world. This book will bring you in new era of
the glowbal growth. You can read the e-book with your smart phone, so you can read the idea anywhere you
want.

Mamie Esters:

Reading a book to get new life style in this year; every people loves to examine a book. When you read a
book you can get a wide range of benefit. When you read publications, you can improve your knowledge,
mainly because book has a lot of information into it. The information that you will get depend on what sorts
of book that you have read. If you want to get information about your research, you can read education
books, but if you want to entertain yourself read a fiction books, this kind of us novel, comics, as well as
soon. The Using Secondary Data in Marketing Research: United States and Worldwide will give you a new
experience in reading through a book.

Christopher Sanchez:

Is it you who having spare time and then spend it whole day by watching television programs or just lying
down on the bed? Do you need something new? This Using Secondary Data in Marketing Research: United
States and Worldwide can be the respond to, oh how comes? A book you know. You are and so out of date,
spending your time by reading in this fresh era is common not a geek activity. So what these textbooks have
than the others?

Paul Green:

As a student exactly feel bored to be able to reading. If their teacher questioned them to go to the library or
even make summary for some book, they are complained. Just small students that has reading's internal or
real their leisure activity. They just do what the trainer want, like asked to go to the library. They go to there
but nothing reading really. Any students feel that reading is not important, boring and also can't see colorful
pics on there. Yeah, it is to get complicated. Book is very important for you personally. As we know that on
this period, many ways to get whatever we would like. Likewise word says, ways to reach Chinese's country.
Therefore this Using Secondary Data in Marketing Research: United States and Worldwide can make you
experience more interested to read.
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